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INTRODUCTION
By now, you have no doubt seen the institutional corruption lab’s blog, and the Edmond J. Safra Center for Ethics very much encourages you to make it even better -- by writing for it. Writing for the blog is a great opportunity to showcase your work, advance the lab’s mission and contribute to the intellectual vitality of the center. 

That said, it’s perfectly natural to have some questions, if not outright trepidation, about how to get started. That’s where this guide may come in handy. Although Safra Fellows conduct research in many different fields, their intellectual explorations hold a common goal: Sharing this newfound knowledge with the world. The center’s blog can be a useful tool in that regard. Here are some frequently asked questions -- along with some suggestions and guidelines -- that you may find helpful.

FAQs

How long should a blog article be?

There are no pre-set requirements as to length. The article should be thorough in how it frames the subject matter and conducts its analysis. As a practical matter, most blog entries tend to run between 1,000 and 2,000 words. 

Should the article be noticeably shorter than that, you might develop your arguments in greater detail. If the article is significantly longer, you might consider making it part of our working paper series. One possible synergy is to write a blog post that draws from more detailed work, such as journal articles or working papers. Conversely, you might think of a blog article as a steppingstone, and produce one or more blog contributions in the course of a lengthier research project. 

Is there a certain “style” I’m expected to write in?

No. Safra fellows conduct research into any number of subjects, everything from think tank ethics to corporate governance and dependence corruption between Congress and campaign mega-donors. Some stories are best told with a quantitative by-the-numbers narrative. With others, the research is made compelling by qualitative research that is rich with anecdotal evidence. And some articles contain elements of both. The rich diversity of our research means that there is no one-size-fits-all story format. The best advice is to simply write in the style you feel most comfortable with, and which best serves the story you’re trying to tell.

One caveat: While it’s perfectly fine to make first-person references, remember that what we want to provide the reader is your valuable research and insights. Ideally, even first-person opinion pieces should be built on a solid foundation of objective data and analysis. We’re not looking for strictly personal experiences.

What kind of content are you looking for?

The common thread is, simply, this: Ideally, all lab articles should contribute to the body of research on institutional corruption. Whether it’s book reviews and author interviews, behavioral economics studies or a dissection of how campaign finance laws fail to serve the public interest, the blog acts as a crossroads for theories and applications of institutional corruption issues. Although the lab fellows conduct research into a wide  spectrum of subjects, you’ll frequently notice they are examined through common metrics such as transparency, accountability, regulatory capture and conflicts of interest.

A good place for any fellow to start is simply to read the blog regularly, to get a feel for the narrative elements that the best articles comprise. Over time, you’ll also begin to see common themes and analytical patterns emerge during our weekly seminars and from our guest lecturers. 

We do have a couple of small requests. One, short titles work best. The reason is simply that longer titles “overflow” on the webpage, which can prove confusing to readers and unpleasant to the aesthetics of your layout. If you need a longer title, simply use a compact first clause that can stand on its own, then finish the headline with a subtitle. A good source for inspiration is going to the blog and perusing the headlines you personally find most captivating.

Structurally, we do ask that you adhere to one minor format requirement. For the blog and our RSS format, the first few lines of a story do double duty -- they should start the story, but they should act as a preview of the article as well. So please “sell” your story up high, by giving the reader a quick sneak peek at the coming attractions. 

Who is responsible for the editing?

You. Blog articles should be delivered in a ready-to-publish condition. That ideally includes a snappy headline that is sure to grab the reader’s interest, and subheads that delineate the various sections of your story. Fact-checking and spell-checking is your responsibility. Proper credit should be given, of course, but blog articles don’t necessarily require endnotes or footnotes. It’s all right to provide credit by attribution in your story. You may want to add links that direct the reader directly to your source material.

If you link to other work -- and we suggest you do -- run the links before you turn the article in to make sure they’re functioning. The center staff will read the story prior to posting, but there simply isn’t enough time or manpower to do basic copy-editing functions. 

What if I would like feedback on the article prior to publishing?

One of the center’s greatest assets is the intellectual vigor of the fellows. Another is the fellows’  generosity in supporting the work of one another. So by all means feel free to ask one or more of them to read your article and share their insights. (Or perhaps you have a trusted associate from your home institution.) In some cases, you might want to choose a fellow who has expertise in a particular area. Conversely, you may want to choose a fellow without special knowledge of a subject, to make sure you’ve explained the concepts clearly for a general readership. 

If your schedule allows, please return the favor if another fellow asks you to proof a paper. It really is an honor to be asked. And of course, always remember the Three T’s of good criticism: thoughtful, tactful, thorough.  

Can we run pictures or charts?

Absolutely. Pictures and charts can enhance the impact of your work. But they must be provided by you. Make sure there are no copyright issues with things like photos, and provide proper credit with any data contained in charts. 

OK, my article is almost ready. What now?

It’s always a good idea to let Emily and Heidi know a story is heading their way. Giving them at least a couple days’ notice will help them carve out time to give your work the proper attention.

The article should be emailed as a Word doc to both Emily and Heidi. They will then read it, get back to you with any suggestions or questions, then upload it. Generally speaking, the delays are minimal -- no more than a day or two. 

After that, feel free to promote it any way you can. Let your followers on Twitter know, post the story’s link on Facebook or offer it up as an op-ed to your local newspaper. We do ask that you identify yourself as a research fellow at the Edmond J. Safra Center for Ethics whenever you publish work during your time here. We’re proud of your affiliation with us, and we hope the feeling is mutual. 

